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. You are the marketing manager of Intel Adverting. Write a brief to
vour advertising agency secking to launch your new range of
telephones on the market.

. You are conducting an advertising rescarch for vour company.
State any five (5) reasons why you would use a qualitative method.

. What is market segmentation? Discuss four {4) methods you would
use in segmenting a company’s market.

. Explain the terms Pretesting and Posttesting of advertisements and-
give four (4) reasons why you think this is a necessary exercise for
any client.

. Sources of information are good way to learn aboul how well
products are doing on the market. Discuss primary or secondary
sources of information, stating four (4) advantages of its use to the
advertiser.



