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ANSWER THREE QUESTIONS

1. Advertising is seen differently by different professionals as the case may be. With
practical examples. With examples describe advertising communication, (20 marks)

2. Discuss the arguments for and against advertising. (20 marks})
3. Explain with examples components of advertising. {20 marks)
4. With clear examples describe the three objectives of advertising. (20 marks})

5. Advertising is one of the main communication tools used by manufacturers to initiate
and maintain contacts with their prospects and customers, Explain five types of
advertising. (20 matks)
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