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ANSWER ANY THREE QUESTIONS. ALL QU STIONS C Y EQUAL
MARKS

Qustainable development has implications for marketing practice. Evaluate any FIVE (5)
problems that could arise as a result of an absence of sustainable development while
emphasizing their implications for marketing practice (20 marks).

Most contemporary marketing oriented start-ups seek to out-innovate and out-create their
larger and better established rivals. Discuss any FIVE (5) approaches such organizations
may adopt to encourage a culture of creativity among their employees (20 marks).

Online Marketing offers many advantages 1o marketers. Critically analyze any FIVE (5
advantages Click -and -Mortar marketers have over Click- only marketers (20 marks).

Political Marketing is different from Mainstream Marketing in certain respects. With the
aid of relevant illustrations discuss any FIVE(S) differences between Political Marketing

and Mainstream Marketing (20 marks)

with the aid of approptiate examples identify and discuss in detail any FIVE (5)
limitations of Green Marketing as a strategy (20 marks).



