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Explain the stages of change the potential not for profit customer must go through for
them to embrace a new idea of moving.. (25 marks)

Using the BCOS factors as a template, discuss the factors that will drive behaviour of a
little “Kayayo™ wha must be influenced to embrace change {25 marks}

Discuss the four levels of understanding that a Not-For Profit marketer should have of
the potential target audience if it wants to be cffective in changing attitudes of the target
audience. {25 marks)

Unlike business organizations where individual shares are raised, Not —For —Profits
organizations do not float shares in the open market to raise finds for their activities.
What are the sources of funds available to them? (25 Marks)

Competitive advantage in a Not- For Profit organisation can best be achieved with an
effective knowledge management system. Mention and explain the four sub-systems in
an organisation knowledge management system. (25 marks)

Discuss five reasons why business executives need to study Not— For- Profit marketing.
(25 marks}



