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ANSWER FOUR (4) QUESTIONS ONLY

Question 1

Achieving brand loyalty is the ultimate ambition of any business organisation
secking to thrive in this modemn competitive marketing landscape. In this vein,
mention and explain five (5) basic activities that an organisation can undertake to
develop and enhance brand loyalty. (25 Marks)

(Question 2

Explain the five (5) general criteria for choosing brand clements to ensure success.
(25 Marks)

Question 3

a) What is a brand? (2 2 Marks}

a) What is brand equity? (2 4 Marks)

b) Identify and explain four (4) principal components of brand equity. (20
Marks).

Question 4

There are many alternative branding strategies such as line branding, product
branding strategy, umbrella branding strategy, doublc branding, etc. Mention and
explain five (5) factors that will guide you choice of alternative branding strategies?
(25 Marks)

Question 5

Identify five (5) branding challenges that brands managers often encounter 1N an
attempt to develop their brands (25 Marks)

Question 6

Mention and explain five (5) critical success factors in brand building that any
organisation wishing to develop its brand should consider. {25 Marks)



