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Question 1

Briefly explain each of the foliowing marketing management philosophies under which firms design and
carry out Ltheir marketing strategies.

a. Preduction philosophy

b. Product philosophy

c. Sales philosophy

d. Mar'eting philosophy

e. Societal marketing philosophy
Question 2

Services are intangible products used by organizations to serve millions of consumers globally. As a
Marketing Officer of the state’s One District One Facior Secretariat, management has tasked you 1o train
young -entrepreneurs on four major characteristics of services. Support your discussion with relevant
examples to aid understanding {20marks)

Question 3

Business activities and functions of marketing is to a large extent are influenced by some macro
environmertal frctors and forces, As a marketing executive of a firm of your choice, discuss any five
macro forces ihat affect smooth operations of small business in Ghana and how entrepreneurs could
manage each of these forces for firm survival and growth (20marks)

Question 4

The marketing communication function of organizations ensure that product information reach customers
and consumers.as desired. As the Marketing Executive of Ayalola Bus Limited a leading urban transport
firm in Accra, management as tasked you to make a short presentation to a group of non-marketing staff
on the topic: “Public Relations Strategies and firm success"”. Briefly discuss-any five PR strategies that
Ayalolo could eonsider to enhance effective communication between its publics. Support your discussion
with relevant examples. '
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Question 5 -
Write notes on the following supported by relevant examples:

Internal marketing (4marks)
Brand eqlﬁly (4marks)

Brand positioning (4marks}
Market segmentation (4marks)
Interactive mmarketing {4marks)
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